
Webinar

Sharing SEO Data 
with BI & Data 
Warehousing:

What? Why? How?



GAMEPLAY & RULES

· Earn points by signing up, attending, and participating

· Unlock new levels, earn badges and check our 
leaderboard 

· Use #SuperSEOGame to continue the conversation

· Have fun!



SINGLE PLAYER of the day

Zaine Clark
Co-Founder/
Data & Demand Generation @ 
Financial-Hope.com



What Is SEO Data?
Where does it come from?

How is it used?
Why should you use SEO data elsewhere in your organization?

Integrating SEO & BI
Why would a BI team use SEO-specific data?

How do you share SEO data with BI teams?
Should you store your SEO data in a data warehouse?

Integrating SEO & Data Warehousing
Why would you store SEO data in a data warehouse?

How do you get SEO data to a data warehouse?



Integrating SEO & BI
What Is SEO Data?



Integrating SEO & BI
What Is SEO Data & Where Does It Come 

From?



What Is SEO 
Data?

Data used to 
gauge how a 
website or a 
specific web 

page is 
performing in 

search.

Common SEO Data Points

Conversions
Conversion Rate

Keyword Rankings
Click-Through Rate

Website Traffic
Backlinks

Internal Links
Conversions (yeah, I know it’s here twice)



SEO data can 
come from a 

wide variety of 
sources and 
used to help 

solve various 
business 

problems, not 
just SEO.



Where Can You 
Get Conversion 

Data?

How Do You 
Need to View 

the Data?

Conversion Data

On What 
Cadence Do 

You Need the 
Data?



Where Can You 
Get Ranking 

Data?

How Do You 
Need to View 

the Data?

Keyword Ranking Data

On What 
Cadence Do 

You Need the 
Data?



Where Can You 
Get CTR Data?

How Do You 
Need to View 

the Data?

Click-Through Rate

On What 
Cadence Do 

You Need the 
Data?

clicks/impressions = CTR
clicks/estimated search volume = CTR



Where Can You 
Get Traffic 

Data?

How Do You 
Need to View 

the Data?

Traffic/Sessions/Users

On What 
Cadence Do 

You Need the 
Data?



Where Can You 
Get Link Data?

How Do You 
Need to View 

the Data?

Link Data

On What 
Cadence Do 

You Need the 
Data?



Integrating SEO & BI
How Is SEO Data Used?



SEO Data Can 
Be Used to 

Answer A Wide 
Variety of 

Business & 
Competitor 

Questions To 
Help Your 

Organization

● Why is page [X] our top performing page?
● Why don’t users convert from [this] section of 

our site?
● How many conversions do we get from our 

Affiliates?
● What is our ROI on our social media campaigns?
● What is the ROI of our blog content?
● What is our projected revenue from [channel] 

this year?
● How many pages are users visiting before 

converting?
● Where are users exiting our site without 

converting?

What Questions Can You Answer?



SEO Data Can 
Be Used to 

Answer A Wide 
Variety of 

Business & 
Competitor 

Questions To 
Help Your 

Organization

● Content adjustments were made to the /seo-data-talk page.
● The page is now ranking in position 2 for the term “seo data” 

(MSV of 1,000) (previously ranked in position 7)
● The page has seen an average of 1,000 sessions/week since 

the changes were made (previously at 600 sessions/week)
● The page has seen an average of 500 conversions/week since 

the changes were made (previously 450 conversions/week).

Example Story With SEO Data

The Story?
The edits increased visibility and traffic, but conversions 

are suffering. Although we are averaging an additional 50 
conversions/week - our conversion rate dropped from 75% 

to 50%!



Integrating SEO & BI
Why Should You Use SEO Data Elsewhere In Your 

Organization?



This benefits 
you more than 

anyone else

● Additional resources to help you scale

● Better/Faster reporting

● Multiple sources of data in one place

● Help with automation

● More time spent on strategy and innovation

Why Share?



Helping the 
Organization

● Understand customer journey/life-cycle

● Deeper understanding of customer wants/needs

● Improve customer-facing software/web applications

● More time spent on strategy and innovation

Why Share?



Integrating SEO & Business 
Intelligence



Why would a BI team use SEO-specific data?



What Is 
Business 

Intelligence?

● Eliminate data silos

● Create/Establish a single source of truth

● Data/Reporting accuracy

● Work with end users to understand reporting needs



More customer 
data = more 

customer 
insights

● Why are our sales dropping for [this] product line?

● [Competitor] is outperforming us in [this]market. Do you 
have any insight into why?

● We’ve seen extreme growth for [product] in the last 5 weeks, 
do you know what is driving that?

● We are seen a dip in applicants. Do you know what may be 
causing this?

Questions for BI



Funnel Mapping

Conversion Funnels

● Understand customer journey/life-cycle

● Deeper understanding of customer wants/needs



Customer 
Journey

https://boagworld.com/audio/customer-journey-mapping/



How do you share SEO data with BI teams?



Organizational 
needs differ. 

There is no 
“one size fits 

all”

● Data Warehouses

● Recurring Reports

● Ad-Hoc



Should you store your SEO data in a data 
warehouse?



SEO Data in the 
Data 

Warehouse?

● Easy way to store data from multiple sources into one place

● Easier and more accurate way to look at data historically from 
various sources

● Creates a source-of-truth for SEO related data that is 
accessible to other departments, relieving your ad-hoc 
requests



Integrating SEO & 
Data Warehousing



Why would you store SEO data in a data warehouse?



Top Reasons To 
Use A Data 

Warehouse for 
SEO Reporting 
and Insights

● Enables Historical Insight

● Enhances Conformity and Quality of Data

● Boosts Efficiency

● Increase the Power and Speed of Data Analytics

● Drives Revenue

● Scalability

● Interoperates with On-Premise and Cloud

● Data Security



How do you get SEO data to a data warehouse?



Getting Data 
into A Data 
Warehouse

● Digital advertising platforms such as Facebook, Google, 
LinkedIn, Snapchat, TikTok, Twitter, Criteo, Taboola, and 
Outbrain.

● Google Analytics/Adobe Analytics

● CRM systems (Salesforce, HubSpot, etc.)

● Customer data platforms (Segment, Exponea, etc.)

● Automation platforms s(HubSpot, Mailchimp,Klaviyo, etc.)

● Ecommerce and payments platforms (Shopify, Stripe, PayPal, 
etc.)

● Social media platforms (Instagram, Twitter, LinkedIn, and 
Facebook)

Common Marketing Data Sources

Data Sources

E



Getting Data 
into A Data 
Warehouse

● Supermetrics

● Fivetran

● Funnel.io

● In-house/Custom
○ Be aware of costs

Data Pipeline

Data Modeling

E



Getting Data 
Into A Data 
Warehouse ● List metrics and 

dimensions and what 
source they come from
○ Goal is to store clean, 

consistent, usable 
data

● Ensure you have 
standardized schemas 
and naming conventions

Data Schema

Data Modeling

T



Getting Data 
into A Data 
Warehouse

● Establish data transfers
○ Utilize API connections or build your own connections

Data Transfers

Data Modeling

L

https://www.google.com/url?sa=i&url=https%3A%2F%2Fsupermetrics.com%2Fblog%2Fsupermetrics-for-bigquery&psig=AOvVaw366Ep6KLoT44wVremV5kN5&ust=1625622768112000&source=images&cd=vfe&ved=0CAsQjhxqFwoTCMCWge-qzfECFQAAAAAdAAAAABAD


Data 
Visualization

Start querying and analyzing!



Grab your controller,
it’s time for Q&A!








